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Meat Import Council of America | Northeast Beef Promotion Initiative

Organization Profile

Organization Description
A brief overview of the organization, including its mission, history, and key programs or services.

MICA is dedicated to promoting and facilitating the trade of wholesome imported meat and meat
products to the United States. Serving as a clearinghouse for information, industry contacts, and organized
activities, MICA plays a pivotal role in supporting the evolving needs of global marketing channels that
deliver imported meat from offshore farms and ranches to consumers in the United States. Since its
founding in 1962, MICA has continuously adapted to meet the changing demands of its members,
solidifying its reputation as a trusted and enduring advocate for the imported meat industry.

MICA serves as the contracting organization and holds the contract with the Beef Promotion Operating
Committee. To execute the approved programming within the Northeast region, MICA subcontracts with
the Pennsylvania Beef Council, which administers and delivers activities through the Northeast Beef
Promotion Initiative (NEBPI).

This relationship is highly collaborative and designed to maximize operational efficiency, regional
coordination, and program impact. MICA maintains contractual oversight and fiscal accountability,
including submission of monthly billing statements and financial reporting to the Cattlemen’s Beef Board
and distribution of approved reimbursement payments to the Pennsylvania Beef Council/NEBPI.

The Pennsylvania Beef Council, through NEBPI, serves as the operational lead and houses all dedicated
program staff responsible for planning, implementing, managing, and evaluating funded activities across
the region. In addition to executing programming, the Pennsylvania Beef Council provides day-to-day
administrative and financial support for the authorization request, including accounts payable, accounts
receivable, contracting support, reporting coordination, program administration, and compliance
tracking.

Regular communication and coordination between MICA and the Pennsylvania Beef Council ensure
alignment on program priorities, financial stewardship, performance measurement, and timely execution
of approved initiatives. This structure allows both organizations to leverage their respective strengths to
efficiently deliver regional programming and maximize return on Beef Checkoff investments.

Affiliated Organizations
Organizations that have a formal relationship with the parent organization, which may include staff support, shared resources,
and the management of administrative functions.

None
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Section 1: Overview

Executive Summary

The Northeast Beef Promotion Initiative (NEBPI), established in fiscal year 2005—-2006, continues to play
a critical role in extending nationally developed Beef Checkoff messaging to one of the country’s most
influential consumer markets: the Northeast United States, spanning 12 states from Maine to Virginia.

The Northeast represents a unique challenge and opportunity for the beef industry. In this region, people
outnumber cattle 15 to 1, creating one of the most consumer-dense markets in the nation with more than
74.9 million residents[1,2]. Despite its significant population and purchasing power, only 2.7% of national
Beef Checkoff dollars are collected within the region[3]. Additionally, six of the twelve Northeast states
operate without a Qualified State Beef Council (QSBC), limiting consistent access to grassroots Beef
Checkoff programming and resources.

In a region where consumers are far removed from production agriculture, yet highly engaged in
conversations surrounding health, nutrition, sustainability, food transparency, and value, strategic Beef
Checkoff investment remains essential to ensure beef remains relevant, trusted, and top-of-mind among
key audiences.

NEBPI exists to bridge this gap by extending nationally developed Beef Checkoff messaging through
targeted, research-driven programming designed to influence the audiences that shape beef perception,
purchasing decisions, and consumption behaviors throughout the Northeast. Through collaboration with
regional QSBCs, other national Beef Checkoff contractors, and industry partners, NEBPI maximizes the
impact and efficiency of Beef Checkoff investments while creating meaningful engagement opportunities
across the region.

To strengthen beef demand in this high-opportunity market, NEBPI focuses efforts across three strategic
influence pathways:

Influence Pathway One: Nutrition & Healthcare Professionals

NEBPI prioritizes engagement with credentialed nutrition and healthcare professionals as they serve as
trusted voices who influence consumer confidence, dietary perceptions and choice, and long-term
attitudes toward beef. As consumers increasingly seek credible, science-based information about health,
nutrition, sustainability, and food production practices, NEBPI leverages the Northeast’s strong network
of nutrition and health experts such as registered dietitians, physicians, nurses, physician associates, and
others to communicate evidence-based messaging about beef’s role in a balanced eating pattern at all life
stages while addressing misinformation and consumer concerns.

Program efforts under this pathway focus on delivering high-impact educational opportunities, peer-to-
peer engagement, continuing education, and collaborative partnerships that enhance understanding of
beef’s nutritional value, culinary versatility, affordability, and role in a balanced eating pattern. These
efforts help position beef as a trusted, nutrient-dense protein option while empowering influential
professionals to confidently communicate positive beef messaging to their patients, clients, and
communities alike.
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Influence Pathway Two: Supply Chain Experts & Industry Influencers

The Northeast is highly dependent on a strong and efficient food supply chain to meet consumer demand,
therefore, NEBPI strategically engages retail, foodservice, meat processing, distribution, and culinary
partners who directly influence beef visibility, purchasing experiences, merchandising, and menu creation
and utilization throughout the region.

Given several densely populated metropolitan markets in the Northeast, including New York City, Boston,
Philadelphia, Hartford, and Washington D.C., there is significant opportunity to strengthen beef’s position
among consumers. However, many supply chain partners, particularly smaller retailers, distributors, meat
processors, and foodservice operators, may have limited familiarity with today’s beef production
practices, beef merchandising strategies, culinary applications, and available Beef Checkoff resources.

Programming under this pathway focuses on strengthening relationships across the supply chain while
improving knowledge, confidence, and utilization of beef through educational programming,
merchandising support, workforce development efforts, culinary engagement, and strategic partnerships.
By increasing awareness of beef’s value, versatility, eating experience, and production story, these efforts
help ensure consumers encounter positive beef purchasing and dining experiences that reinforce beef as
the protein of choice.

Influence Pathway Three: Northeast Consumers & Athletic Partnerships

NEBPI consumer outreach efforts focus heavily on strategic athletic and active lifestyle partnerships that
position beef as a trusted source of strength, performance, recovery, and nourishment for today’s
consumers.

The athletic and active lifestyle demographic within the Northeast, spanning high school, collegiate, and
professional sports audiences, represents a highly engaged consumer segment actively seeking science-
based nutrition information related to protein, wellness, and performance. Athletic partnerships provide
a powerful and emotionally relatable platform to reinforce beef’s nutritional benefits through trusted
voices including registered dietitians, coaches, athletic trainers, strength and conditioning professionals,
and athletes themselves.

These partnerships create opportunities to reach student athletes, families, coaches, athletic
administrators, fans, and wellness-focused consumers at critical life stages when purchasing habits and
dietary preferences are actively forming. Importantly, these audiences also include parents and household
grocery decision-makers who play a direct role in food purchasing behaviors.

In addition to athletics-based outreach, NEBPI leverages strategic digital programming, social media
engagement, paid advertising, experiential activations, and consumer-facing partnerships to amplify
positive beef messaging throughout the region. These efforts provide year-round access to consumers
within densely populated metropolitan markets while positioning beef as a flavorful, versatile, high-
quality protein option aligned with performance, wellness, convenience, and value.
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Leveraging Consumer Insights

NEBPI’s programming strategy is continuously informed by region-specific consumer insights generated
through the Northeast Consumer Insights Dashboard, which analyzes and interprets Northeast-specific
findings derived from the National Cattlemen’s Beef Association’s (NCBA) Consumer Beef Tracker Survey.
While the Consumer Beef Tracker Survey provides national consumer sentiment and behavioral data, the
Northeast Consumer Insights Dashboard translates those findings into regional insights that reflect the
unique attitudes, priorities, and purchasing behaviors of consumers across the Northeast.

These insights confirm that Northeast consumers actively consume beef and prioritize taste, value,
affordability, and health when making protein purchases. They also show growing interest in convenient
meal solutions, ground beef, nutrition, production transparency, food safety, and learning about local
beef producers.

By leveraging these research-based insights, NEBPI delivers relevant, impactful programming that aligns
with Northeast consumer values and purchasing behaviors while supporting the priorities of the Beef
Industry Long Range Plan.

Throughout the fiscal year, NEBPI program staff will maintain collaboration with the NCBA Market
Research team, regional QSBCs, industry partners, and fellow Beef Checkoff contractors to maximize
resources, strengthen partnerships, and extend the reach of Beef Checkoff investments throughout the
Northeast.

Through collaborative partnerships, trusted influencers, research-driven engagement, and targeted
audience strategies, NEBPI positions beef as a trusted, high-quality protein choice while strengthening
consumer confidence, improving beef’s image, and increasing demand throughout one of the nation’s
most influential consumer markets.

Citations

1. Annual Estimates of the Resident Population for the United States, Regions, States, District of
Columbia, and Puerto Rico: April 1,2020to July 1, 2025 - https://www?2.census.gov/programs-
surveys/popest/tables/2020-2025/state/totals/NST-EST2025-POP.xIsx

2. https://esmis.nal.usda.gov/sites/default/release-files/795748/catl0126.pdf

3. Cattlemen’s Beef Promotion and Research Board, Statement of Assets, Liabilities and Net Assets,
September 30, 2025 - https://www.beefboard.org/wp-content/uploads/2026/02/FY25-CBB-
Financial-Statement.pdf

FY27 Funding Summary

Start Date End Date
October 1, 2026 September 30, 2027

National Beef Checkoff Requested Funding and Other Anticipated Contributions

NATIONAL BEEF CHECKOFF FUNDING OTHER ANTICIPATED CONTRIBUTIONS TOTAL FUNDING
$1,000,000 $206,000 $1,206,000
82.9% OF TOTAL FUNDING 17.1% OF TOTAL FUNDING CHECKOFF + ANTICIPATED CONTRIBUTIONS
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Section 2: Funding Proposal(s)

Proposal A

Goal Statement: To strengthen consumer confidence in beef as a trusted, nutritious, and preferred
protein choice among Northeast consumers.

l. Strategy

A.Operating Environment Assessment (Market, Situation, or Landscape)

The Northeast United States is one of the nation’s most densely populated and influential
consumer markets, yet it remains largely disconnected from production agriculture and beef
production. Spanning 12 states from Maine to Virginia, the region is home to more than 74.9
million residents, with people outnumbering cattle 15 to 1[1,2]. Despite its size and influence,
only 2.7% of national Beef Checkoff dollars are collected in the region[3], and six of the twelve
states operate without a Qualified State Beef Council infrastructure. These dynamics present
both challenges and opportunities to strengthen consumer trust and demand for beef.

Research shows that Northeast consumers value taste, affordability, healthfulness, and
overall value when making protein purchasing decisions[4]. However, consumers are exposed
to an increasingly competitive protein marketplace and a constant stream of conflicting
information related to nutrition, sustainability, food production, and wellness. Economic
pressures, evolving eating habits, and the influence of digital media further shape consumer
perceptions and purchasing behaviors.

Despite these challenges, beef remains well-positioned within the Northeast market.
Consumers strongly associate beef with taste, satisfaction, versatility, and high-quality eating
experiences, while growing interest in high-quality protein, performance nutrition, satiety,
and nutrient density creates additional opportunities to reinforce beef’s relevance across a
variety of lifestyles and meal occasions.

Because Northeast consumers are geographically and culturally removed from production
agriculture, trusted influencers play a critical role in shaping perceptions of beef. Healthcare
professionals, registered dietitians, chefs, retail and foodservice operators, athletic and active
lifestyle partners, beef producers, and digital engagement platforms serve as important
pathways for delivering credible, science-based information that connects consumers to
modern beef production and reinforces beef’s nutritional and culinary value.

While low Checkoff collections, limited infrastructure, and fragmented metropolitan markets
present challenges, the region’s dense population centers, strong beef consumption habits,
concentration of influential professionals, and demand for trustworthy food and nutrition
information create significant opportunities for impact. Strategic Beef Checkoff investments
that leverage trusted partnerships and targeted outreach can strengthen consumer
confidence, reinforce beef’s competitive position, and drive long-term demand within one of
the nation’s most influential consumer markets.
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Citations

1. Annual Estimates of the Resident Population for the United States, Regions, States,
District of Columbia, and Puerto Rico: April 1, 2020 to July 1,
2025 - https://www2.census.gov/programs-surveys/popest/tables/2020-
2025/state/totals/NST-EST2025-POP.xlsx

2. https://esmis.nal.usda.gov/sites/default/release-files/795748/catl0126.pdf

3. Cattlemen’s Beef Promotion and Research Board, Statement of Assets, Liabilities and
Net Assets, September 30, 2025 - https://www.beefboard.org/wp-
content/uploads/2026/02/FY25-CBB-Financial-Statement.pdf

4. Consumer Beef Tracker, Analysis: National Cattlemen’s Beef Association, a contractor to
the Beef Checkoff

B. Long-Term Strategy and Rationale

Understanding the Northeast Region

NEBPI’s long-term strategy is rooted in the understanding that increasing beef demand within the
Northeast requires a specialized and highly targeted approach that reflects the region’s unique
marketplace dynamics. Unlike traditional cattle-producing regions, Northeast consumers are
geographically and culturally removed from production agriculture, resulting in fewer direct
connections to beef producers and the beef industry overall. As a result, consumer perception,
confidence, and purchasing behavior are more heavily influenced by trusted partners, firsthand
experiences, and external narratives surrounding food, nutrition, wellness, sustainability, and value.

To effectively strengthen beef demand within this environment, NEBPI staff focuses on leveraging the
audiences, partnerships, and influence pathways most capable of shaping consumer attitudes and
purchasing decisions at scale. The strategy prioritizes strengthening consumer confidence through
trusted influencers, positioning beef within health, performance, and wellness conversations,

increasing beef visibility and utilization throughout retail and foodservice channel, leveraging
partnerships to maximize regional reach and efficiency, and utilizing research-driven, localized
engagement strategies to ensure messaging remains relevant and impactful among Northeast consumers.

Trusted Influence Pathways

NEBPI’s approach is guided by key assumptions that directly inform program direction and investment
priorities. First, trusted nutrition and healthcare professionals can positively influence consumer
confidence, perception and choice surrounding beef. Northeast consumers actively seek science-
based nutrition information from credible experts, creating an opportunity for registered dietitians,
healthcare professionals, and subject matter experts to reinforce beef’s role as a nutrient-dense, high-
quality protein option within a balanced eating pattern. Additionally, over half of Americans say they
are more likely to trust food advice if it cites scientific evidence, is simple and easy to follow, and
comes from a registered dietitian[1].

Second, retail, foodservice, culinary, and supply chain professionals influence consumer purchasing
behavior by shaping product visibility, menu utilization, merchandising, and overall eating
experiences. Strengthening relationships throughout the supply chain improves opportunities for
consumers to encounter positive beef experiences that reinforce beef’s value, versatility, quality, and
eating experience.
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Third, athletic and active lifestyle partnerships provide high-impact opportunities to position beef as
a trusted source of performance nutrition, strength, recovery, and wellness. According to a Trust in
Advertising Study, conducted by Neilsen, consumers view brand sponsorships in sporting events as
very trustworthy, in fact 81% of consumers either completely trust or somewhat trust branded
sponsorships in sporting events[2]. Consumers engaged in athletics and active lifestyles are highly
receptive to messaging surrounding protein quality, performance, and health, while athletic
partnerships also provide scalable access to student athletes, families, coaches, trainers, wellness-
focused consumers, and household grocery decision-makers within densely populated metropolitan
markets.

NEBPI’s strategy recognizes that Northeast consumers already have strong familiarity with beef and
established beef consumption habits. Therefore, the long-term opportunity is not simply introducing
consumers to beef, but rather strengthening preference, confidence, frequency of use, and long-term
relevance within an increasingly competitive protein marketplace. Beef’s strengths in taste,
versatility, nutrient density, cultural familiarity, and performance nutrition alignment provide a strong
foundation upon which to build continued demand.

Leveraging Consumer Insights to Drive Regional Relevance

Another key assumption guiding NEBPI’s strategy is that research-driven and regionally tailored
engagement strategies are more effective than broad, generalized messaging alone. Northeast
consumers are highly diverse and influenced by localized cultural, demographic, and metropolitan
dynamics. Utilizing consumer insights derived from the Northeast Consumer Insights Dashboard and
other Beef Checkoff-funded market research allows programming and messaging to remain aligned
with evolving consumer priorities surrounding health, affordability, transparency, convenience, and
sustainability.

NEBPI’s strategy combines demand generation and demand reinforcement efforts, with primary
emphasis placed on strengthening consumer demand and confidence through trusted engagement
pathways. Consumer-facing initiatives position beef positively within wellness, nutrition, culinary, and
performance conversations through athletics, healthcare professionals, digital engagement,
experiential activations, and strategic partnerships where consumers are already actively seeking
information and inspiration. Complementary industry engagement efforts reinforce demand by
strengthening relationships across retail, foodservice, culinary, and supply chain channels that
influence beef visibility, utilization, and promotion.

Maximizing Impact Through Collaboration

NEBPI recognizes that maximizing the impact of Beef Checkoff investments within a large and diverse
region requires collaboration with trusted organizations, existing networks, and influential regional
partners. Rather than attempting to directly own every audience relationship, NEBPI strategically
leverages existing platforms, audiences, infrastructure, and partnerships to extend the reach and
effectiveness of Beef Checkoff messaging. This approach allows limited regional resources to create a
broader impact within densely populated, high-opportunity markets.

Additionally, NEBPI staff live and work within the Northeast region, providing valuable grassroots
relationships, regional insight, and localized understanding that help identify opportunities, foster
trusted partnerships, and connect Beef Checkoff efforts with the communities and audiences most
capable of influencing consumer perception and purchasing behavior. These grassroots relationships
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often create opportunities for engagement and collaboration that would not otherwise be accessible
through broader national efforts alone.

Achieving Long-Term Success

Long-term success for NEBPI will be reflected in a Northeast marketplace where beef remains
culturally, nutritionally, and socially relevant among consumers; where consumers increasingly
associate beef with wellness, performance, value, and positive eating experiences; where trusted
influencers actively amplify science-based beef messaging; where retail and foodservice channels
maintain strong beef visibility and utilization; and where consumers feel more confident purchasing,
preparing, and understanding beef and the people who raise it. Strengthening consumer
understanding of modern beef production and reinforcing the connection between regional beef
producers and the communities they serve will also remain an important long-term outcome.

This strategy directly supports the Beef Industry Long Range Plan priorities surrounding Public
Engagement & Building Confidence and Stakeholder Engagement. Through trusted messengers,
science-based communication, strategic partnerships, grassroots engagement, and targeted outreach
efforts, NEBPI works to strengthen consumer confidence in high-quality U.S. beef while fostering
stronger collaboration across the beef supply chain to better respond to evolving consumer
expectations. By prioritizing densely populated metropolitan regions and strategically engaging the
audiences most capable of influencing purchasing behavior, NEBPI seeks to maximize the
effectiveness of Beef Checkoff investments while strengthening long-term beef demand throughout
one of the nation’s most influential consumer markets.

Citations
1. IFIC Spotlight Survey: Americans' Perceptions In Food & Nutrition Science. March 2026.

2. https://www.nielsen.com/insights/2022/sports-sponsorships-are-raising-more-than-just-brand-
awareness/

C. Past Performance and Evaluation Results

Past performance continues to validate NEBPI’s core strategic assumption that strengthening beef
demand within the Northeast requires sustained engagement through trusted influencers, strategic
partnerships, and localized consumer outreach capable of shaping consumer perception, confidence,
and purchasing behavior within a highly competitive marketplace.

A high-level look at NEBPI program impact can be seen in the table below:

Fiscal Consumer Consumer Expert with Expert with BPOC Awarded|Outside Total
Year Reach Engagement |Influence Influence Budget Funding Funding

Reach Engagement Support
FY2026 24,544,559 458,812 102,112 5,299 $1,000,000 $154,000 $1,154,000
(through Q3) ’ ’ ’ ’ ’ ’ ’ ’ ’ ’
FY2025 23,354,359 304,633 73,004 7,605 $900,000 $162,000 $1,062,000
FY2024 16,989,504 2,099,002 56,799 4,807 $900,000 $188,700 $1,088,700
FY2023 15,361,596 120,602 42,153 5,191 $550,000 $227,000 $777,000
FY2022 14,527,816 140,938 162,762 4,387 $494,760 $271,000 $765,760
TOTALS 94,777,834 3,123,987 436,830 27,289 $3,844,760 $1,002,700 $4,847,460

Note: FY24 is when NEBPI went from 2 tactics to 3 tactics (introduction of athletics focused tactic)
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Experts with Influence include healthcare professionals, registered dietitians, retail and foodservice
professionals, athletic staff, culinary professionals, and other stakeholder audiences. In the past five
years, NEBPI programming reached all twelve states within the region. These results reinforce that
trusted intermediaries can extend Beef Checkoff messaging and influence consumer decision-making
at scale.

Three key lessons have emerged from NEBPI’s recent performance and directly informed this
Authorization Request.

1. Sustained Engagement Outperforms Isolated Activations. NEBPI has learned that repeated
exposure to beef messaging through trusted ecosystems builds familiarity, strengthens confidence,
and creates greater long-term influence than one-time promotional efforts alone. This learning led to
a strategic evolution within athletics programming, from event-based sponsorships tied to individual
moments, such as marathon activations, toward season-long partnerships and ongoing engagement
opportunities that maintain year-round visibility for beef. Similar principles now guide healthcare,
culinary, retail, foodservice, digital, and influencer efforts across the region.

2. Localized and Research-Driven Programming Improves Relevance and Effectiveness. Insights
gathered through the Northeast Consumer Insights Dashboard and Beef Checkoff-funded consumer
research continue to demonstrate that Northeast consumers seek science-based nutrition
information, value recommendations from trusted experts, and respond positively to messaging
focused on wellness, performance, convenience, and value. These findings continue to shape
audience selection, messaging priorities, and channel investment decisions.

3. Strategic Collaboration Maximizes Impact in a Resource-Constrained Environment. Past
performance has demonstrated that partnerships with fellow Beef Checkoff contractors, QSBCs,
retailers, foodservice stakeholders, healthcare professionals, athletic organizations, culinary partners,
and regional influencers significantly expand reach and improve efficiency. Given the Northeast’s
fragmented metropolitan markets, limited QSBC infrastructure, comparatively low Checkoff
collection, and high cost of market engagement, collaborative programming remains essential to
achieving scale.

Collectively, these learnings directly informed the Authorization Request and reinforced NEBPI’s
continued focus on trusted influence pathways, long-term partnerships, localized engagement, and
research-informed programming. Past performance demonstrates that sustained, collaborative, and
trust-based strategies provide the greatest opportunity to strengthen consumer confidence, maintain
beef’s relevance, and drive long-term demand throughout the Northeast.
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D.Opportunity/Constraint and Beef Industry LRP Summary Table

Opportunity/Constraint and Beef Industry LRP Summary

#1

#2

#3

E. Opportunity/Constraint Performance Measure Table (Outcomes)

Opportunity/Constraint

Within the Northeast marketplace, trusted Public Engagement &
liaisons and influence networks serve as Building Confidence
critical pathways for shaping consumer
perceptions amid competing nutrition,
sustainability, and protein narratives,
creating an opportunity to strengthen
confidence in beef through coordinated,
science-based communication and
sustained engagement.

Trusted partners play an increasingly
important role in bridging the gap
between Northeast consumers and
modern beef production, creating
opportunities to strengthen trust,
transparency, and confidence in beef.

Public Engagement &
Building Confidence

Within densely populated Northeast
metropolitan markets, retail, foodservice,
athletics, digital, and other influential
partner ecosystems compete with
alternative proteins and convenience-
oriented food options for consumer
attention, creating an opportunity to
maintain sustained, multi-touchpoint beef
visibility and positive consumer
experiences.

Public Engagement &
Building Confidence

Opportunity/Constraint Performance Measures (Outcomes)

Performance Measure

2025 2026 2027
Baseline Goal Goal

Beef Industry LRP Goal

BEET,

®
Funded by the Beef Checkoff

Target Outcome

Trusted partners and influential
stakeholders consistently
integrate credible, science-based
beef messaging into consumer
touchpoints, strengthening
consumer confidence and
maintaining beef’s relevance
within the Northeast
marketplace.

Trusted liaisons and strategic
partners consistently deliver
credible, positive beef
experiences and information that
strengthen consumer trust,
improve relevance, and reinforce
confidence in beef purchasing
decisions throughout the
Northeast.

Retail, foodservice, athletics,
digital, and other strategic
partners maintain consistent beef
visibility and positive consumer
experiences across key consumer
environments, reinforcing beef’s
relevance, value, and
consideration within competitive
metropolitan markets.

2028 2029 2030
Goal Goal Goal

Opportunity/Constraint #1: Within the Northeast marketplace, trusted liaisons and influence networks serve as
critical pathways for shaping consumer perceptions amid competing nutrition, sustainability, and protein narratives,
creating an opportunity to strengthen confidence in beef through coordinated, science-based communication and
sustained engagement.

Increase confidence and trust in beef Establish Increase  Demonstrate Increase
messaging, with at least 60% of evaluated FY27 positive measurable  repeated
participants indicating improved benchmark  consumer growth in consumer
perceptions of beef’s nutritional value, N/A N/A data engagement consumer interaction
versatility, sustainability, or fit within measuring with science- confidence with trusted
modern lifestyles following exposure to consumer  based beef and positive beef
funded programming. confidence  messaging sentiment  messaging
and positive among surrounding platforms and

10
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Opportunity/Constraint Performance Measures (Outcomes)

Performance Measure

2025
Baseline Goal

2026

BEET,

®
Funded by the Beef Checkoff

2027 2028 2029 2030
Goal Goal Goal Goal
sentiment targeted beef’srole in partnerships
surrounding  Northeast nutrition, designed to

beef’s role in  audiences wellness, reinforce
nutrition, through value, and long-term
wellness, sustained  sustainabilityrelevance and
value, and multi- trust.
sustainability touchpoint
among outreach
targeted efforts.
Northeast
audiences.

Opportunity/Constraint #2: Trusted partners play an increasingly important role in bridging the gap between
Northeast consumers and modern beef production, creating opportunities to strengthen trust, transparency, and

confidence in beef.

Activate trusted influencers to
disseminate science-based beef
messaging, resulting in measurable
consumer engagement and at least 60% of
evaluated audiences reporting increased
trust in beef and strengthened purchase
intent.

N/A

N/A

Establish
FY27
Demonstrate
benchmark
measurable
data Increase . Increase the
. e s growth in e ..
measuring utilization of | amplification
. influencer L.
influencer Beef Checkoff ) of positive
. confidence
confidence, resources and . . beef
I . discussing .
utilization of science-based ! messaging
beef's
Beef beef - through
. nutritional
Checkoff messaging value healthcare,
resources, among trusted ! athletics,
. production .
and influencers culinary, and
- . story, and L
willingness  and subject . digital
role in .
to share matter influence
. wellness-
positive beef  experts. . networks.
messaging oriented
. lifestyles.
with target ¥
audiences

Opportunity/Constraint #3: Within densely populated Northeast metropolitan markets, retail, foodservice, athletics,
digital, and other influential partner ecosystems compete with alternative proteins and convenience-oriented food
options for consumer attention, creating an opportunity to maintain sustained, multi-touchpoint beef visibility and

positive consumer experiences.

Deliver sustained, multi-touchpoint beef
engagement throughout the year, with at
least 60% of evaluated consumers
reporting increased awareness of beef’s
relevance across occasions and improved
perceptions of beef as a convenient, high-
quality, and enjoyable protein option
following exposure to funded efforts, as
measured through campaign analytics,
consumer surveys, engagement metrics,
and partner reporting.

N/A

11

N/A

Establish Increase year- Demonstrate  Expand
FY27 round measurable  sustained
benchmark  consumer growth in  beef visibility
data exposureto  repeated across
measuring positive beef engagement athletics,
repeated messaging  with beef- retail,
consumer through related foodservice,
engagement  sustained wellness, and digital
and visibility partnerships nutrition, ecosystems
across and culinary, and within high-
athletics, ecosystem- performance opportunity
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Opportunity/Constraint Performance Measures (Outcomes)

Performance Measure 2025 2026 2027 2028 2029 2030
Baseline Goal Goal Goal Goal Goal
retail, based messaging metropolitan
foodservice, engagement among markets.
and digital = strategies. targeted
beef consumers.
promotion
ecosystems.

Il. Proposed Work and Requested Funding
A.Key Activities Addressing the Priority Opportunities/Constraints

Activity #1

Activity Name/Title
Engaging Nutrition and Healthcare Professionals to Advance Beef's Role in a Balanced Eating Pattern

Description:

Nutrition and healthcare professionals are among the most trusted sources of dietary guidance and
represent critical influence pathways for strengthening confidence in beef throughout the Northeast.
As consumers increasingly seek credible information related to nutrition, wellness, sustainability, and
food transparency, engaging these professionals with evidence-based beef information creates
scalable opportunities to reinforce beef’s role within balanced eating patterns and positively influence
consumer perceptions and purchasing behavior.

This work is especially timely as the 2025-2030 Dietary Guidelines for Americans shape healthcare
recommendations and public perception around protein foods and healthy food choices. The current
guidelines emphasize nutrient-dense, high-quality protein foods within balanced dietary patterns and
reinforce the importance of individualized, science-based nutrition guidance from credentialed
professionals. Further, healthcare professionals are actively seeking clarity on how foods like lean beef
fit within evolving recommendations related to protein quality, nutrient density, healthy aging, sports
performance, and overall wellness.

Programs within this activity will focus on equipping nutrition and healthcare professionals with
relevant education, experiences, and resources that strengthen understanding of and trust in beef’s
nutrition profile, versatility, production practices, and role across all life stages. Priority audiences
include registered dietitians, physicians, physician associates, nurses, nurse practitioners, wellness
professionals, and other influential health leaders.

12
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HEALTHCARE PROFESSIONALS AS INFLUENCE MULTIPLIERS

Trusted experts delivering evidence-based beef information that strengthens consumer confidence.

@ EQUIP @ BUILD TRUST @ ACTIVATE INFLUENCE

Evidence-Based Education Immersive Relationship Experiences Professional Amplification
= ) Ic
= = ﬂ E 000 = 090 ~ 6
P e D
T L i [o—"¢] o —

® Professional conferences ® Culinary experiences ® Patient & consumer guidance

® Speaker placements ® On-farm tours ® Peer-to-peer education

@ Beef Checkoff-funded research & resources ® Expert panels & roundtables ® Digital content & social engagement

® Webinars & continuing education ® Exclusive educational events ® Media opportunities & podcasts

® Educational content & toolkits ® Direct connections with # Educational partnerships & outreach

producers & subject matter experts

Increase knowledge and confidence in Foster trust and deepen understanding Extend evidence-based beef messaging
beef's nutrition profile and role in through authentic experiences and across professional, consumer, and
balanced eating patterns. direct engagement. community networks.

.

OUTCOMES: DRIVING POSITIVE IMPACT

KNOWLEDGE CONFIDENCE RECOMMENDATION CONSUMER TRUST

Stronger understanding socdp Greater confidence cecdp Increased ilkelihood e Stronger consumer trust
of beef's nutrition, quality, in recommending to include and and confidence in beef

and production. beef. recommend beef, as part of a balanced

eating pattern.

@ Trusted experts. Credible science. Scalable influence.

This approach recognizes that nutrition and healthcare professionals serve as amplification networks
whose influence extends beyond direct participation and into consumer, peer, and professional
ecosystems. Programming is intentionally educational, transparent, and science-based and designed
to foster meaningful dialogue, answer difficult questions, and support informed decision-making.

NEBPI will continue to leverage nationally developed Beef Checkoff nutrition resources while tailoring
outreach to Northeast audience priorities and collaborating with regional partners to maximize
efficiency, scale, and impact.

Program effectiveness will be evaluated through pre- and post-engagement assessments measuring
changes in knowledge, confidence, perceptions of beef, willingness to recommend beef within circles
of influence, and utilization of educational resources following engagement.

Investing Beef Checkoff resources into nutrition and healthcare professional outreach within the
Northeast remains vital to ensure that credible, evidence-based beef information is consistently
represented within one of the nation’s most influential consumer regions. Without sustained
engagement, misinformation and competing nutrition narratives may shape consumer perception in
ways that undermine confidence in beef’s role within a healthy, balanced, and sustainable lifestyle.
Through relationship-building, strategic collaboration, and trusted professional engagement, this
activity will help strengthen long-term consumer confidence in beef while positioning it as a
nutritious, relevant, and trusted protein choice among Northeast consumers.

Addresses Opportunity/Constraint #
1,2,3
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Timeline and Expected Results (outputs/outcomes)

By September 2027, NEBPI will strengthen consumer confidence in beef by engaging nutrition and
healthcare professionals with credible, research-informed beef nutrition messaging and educational
resources designed to reinforce beef’s role within nutritious, balanced, and sustainable dietary
patterns. Programming efforts will include a combination of in-person educational events,
professional conference engagement, immersive experiences, collaborative content development, and
strategic outreach initiatives aimed at expanding awareness, increasing knowledge, and strengthening
willingness to recommend beef among influential health and wellness audiences.

NEBPI will engage a minimum of 800 nutrition and health professionals through at least four
education-based experiences, while also reaching at least 5,000 professionals through targeted
outreach efforts including presentations, e-newsletters, toolkit distributions, digital communications,
and educational content sharing. Additionally, NEBPI will collaborate with at least four influential
nutrition and health experts to amplify timely and relevant beef messaging surrounding nutrition, life
stages, affordability, convenience, versatility, and wellness through social media, broadcast media,
podcasts, and other consumer-facing communication channels. Collectively, these collaborative
outreach efforts will aim to generate a cumulative reach of at least three million consumer and peer
audience members throughout the Northeast.

Programming will seek to strengthen participant knowledge, confidence, and utilization of Beef
Checkoff-funded resources while increasing the likelihood that nutrition and healthcare professionals
incorporate positive beef messaging into their professional practice, communication efforts, and
patient/client interactions. Success will be measured through participant engagement, post-event
evaluations, collaborative amplification metrics, digital analytics, and reported increases in knowledge,
confidence, and willingness to recommend beef as part of a balanced eating pattern.

National Beef Checkoff Funding as % of Requested Amount (must not exceed a 10% range)
30-40%

Activity #2

Activity Name/Title
Positioning Beef as a Protein of Choice Among Northeast Consumers

Description

The Northeast marketplace is highly competitive and shaped by convenience, wellness trends, digital
influence, and evolving consumer expectations surrounding nutrition, transparency, and value.
Consumers are exposed to competing protein narratives while increasingly seeking trusted
recommendations, practical meal solutions, and credible food information. Within this environment,
sustained engagement through trusted influence pathways remains essential to maintaining beef’s
relevance and strengthening consumer confidence.

This activity focuses on positioning beef as a preferred protein choice through year-round, multi-
touchpoint engagement that reinforces beef’s nutritional value, versatility, eating experience,
convenience, and role within modern lifestyles. Programming prioritizes sustained visibility through
trusted ecosystems rather than isolated promotional efforts.
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POSITIONING BEEF AS A PROTEIN OF CHOICE

Engaging trusted partners. Creating positive experiences. Driving demand.

TRUSTED PARTNERS & INFLUENCE NETWORKS

NEBPI engages the voices and channels that shape consumer perceptions and purchasing decisions.

Q0@ OO0 O E

Healthcare Retail Foodservice Culinary Athletics & Digital Community Beef

Professionals & Profi Is & Op s & Experts, Educators Wellness Influencers & Partners & Food Producers
RDs Meat Departments Distributors & Students Partners Content Creators  Insecurity Advocates

[ ]
~.‘ Delivered through retail, foodservice, culinary, athletics, digital, and community touchpoints.

.° REPEATED POSITIVE BEEF EXPERIENCES @

CONFIDENCE RELEVANCE PURCHASE INTENT DEMAND

Strengthened trust in % Beef remains top-of-mind Positive perceptions \ Sustained beef demand
beef and beef preduction and aligned with modern drive consideration growth throughout the
through credible, ' lifestyles, needs, and and preference Northeast marketplace.
science-based messaging. values. for beef.

Trusted partners. Proven pathways. Measurable impact.

Efforts will strategically engage partners and audiences that shape consumer perceptions and
purchasing behavior, including:

e Retail and foodservice professionals

e Retail registered dietitians and healthcare influencers

e Executive chefs, culinary educators, students, and distributors
e Digital influencers and content creators

e Athletics and wellness partners

¢ Meat department professionals and butchers

e Food insecurity and community-based organizations

e Regional beef producers

Programming will leverage these influence pathways across high-opportunity metropolitan markets
including New York City, Boston, Philadelphia, Hartford, and Washington, D.C. to create repeated
positive consumer interactions with beef through retail, foodservice, culinary, athletics, digital, and
community environments.

Consumer insights continue to support investment in this activity area. Northeast Consumer Insights
findings[1] indicate growing consumer interest in healthy, quick and easy beef meal solutions, recipe
inspiration, nutrition information, food safety, and learning more about where beef comes from and
the farmers and ranchers who raise it. Additional Beef Checkoff research demonstrates increasing
opportunities to reach consumers through digital and e-commerce channels as grocery purchasing
behaviors continue evolving[2].

Regional beef producers remain an important component of this strategy by strengthening
transparency, creating authentic consumer connections, and reinforcing trust in beef production.
Programming will continue supporting producer engagement, Beef Checkoff awareness, consumer
storytelling opportunities, and tools such as the Northeast Beef Directory to increase visibility and
facilitate consumer connection.
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Past performance demonstrates that sustained exposure through trusted partnerships generates
stronger long-term impact than isolated activations alone. As a result, this activity prioritizes long-
term collaborations, scalable engagement models, and year-round visibility strategies that maximize
the effectiveness of Beef Checkoff investments.

Through trusted partnerships, science-based communication, and repeated positive beef
experiences, this activity will strengthen consumer confidence and position beef as a trusted,
nutritious, versatile, and preferred protein choice throughout the Northeast.

Citations:
1. Consumer Beef Tracker, Analysis: National Cattlemen’s Beef Association, a contractor to the Beef
Checkoff

2. Appinio; Consumer Beef Tracker, 2020- 2024. Q15: How often, if ever, do you order groceries
online for pick-up/delivery? Q16: Which, if any, of the following online shopping platforms do you
actively use to order groceries for pick-up/delivery? Select all that apply

Addresses Opportunity/Constraint #
1,2,3

Timeline and Expected Results (outputs/outcomes)

By September 2027, NEBPI will strengthen consumer confidence and purchasing intent toward beef
through sustained engagement with Northeast consumers and key supply chain partners.
Programming efforts will include strategic retail, foodservice, digital, and e-commerce collaborations
designed to increase beef visibility, reinforce positive beef messaging, and encourage consumer
interaction with beef-focused promotions, meal solutions, nutrition content, and purchasing
opportunities. Efforts will aim to cultivate and maintain strategic partnerships with key Northeast-
based stakeholders while generating at least 1.5 million consumer content views and measurable
engagement with Beef Checkoff messaging across digital and consumer-facing platforms. Success will
be evaluated through partner participation, campaign engagement, platform analytics, post-activity
evaluations, and available retail or menu performance metrics.

By September 2027, NEBPI will engage at least 80 Northeast beef producers through a minimum of
two educational workshops designed to strengthen producer understanding of consumer attitudes,
beef nutrition, sustainability, production practices, and Beef Checkoff-funded resources. These efforts
will aim to increase producer confidence and preparedness to serve as informed advocates for the
beef industry within consumer, community, and industry conversations. Success will be measured
through participation levels, post-event evaluations, and participant feedback regarding knowledge
gain and resource utilization.

National Beef Checkoff Funding as % of Requested Amount (must not exceed a 10% range)
30-40%

Activity #3

Activity Name/Title
Aligning with Athletics to Capitalize on the Multiple Advantages of Beef

Description
By leveraging strategic athletic partnerships, we can position beef as a trusted, science-based
performance protein among influential Northeast consumers. Athletics provides a highly engaged
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environment where consumers actively seek information related to nutrition, wellness, strength,
recovery, and performance. Through sustained engagement across high school and collegiate
athletics, Beef Checkoff messaging will reinforce beef’s nutritional value and relevance within active
lifestyles while reaching athletes, coaches, trainers, families, and fans.

NEBPI’s athletics strategy is designed to move beyond one-time sponsorship visibility and instead
focus on long-term, multi-touchpoint engagement that builds trust and reinforces messaging over
time. Past performance has demonstrated that repeated exposure within trusted athletic
environments creates stronger opportunities to strengthen consumer confidence and maintain beef’s
relevance than one-off activations alone.

Programming will continue leveraging collegiate athletic partnerships to create high-impact
engagement opportunities throughout densely populated Northeast markets. Efforts will prioritize
direct engagement with student-athletes, athletics staff, campus registered dietitians, strength and
conditioning coaches, and wellness-focused communities through integrated nutrition and
performance messaging.

Potential tactics may include:
e Athlete fueling station engagement

e Nutrition education and performance resources

e Campus dining collaborations and culinary experiences
e Digital storytelling and wellness-focused content

e Farm tours and immersive educational experiences

¢ In-venue and social media activation opportunities

NEBPI will continue strategically exploring opportunities to expand athletics outreach into additional
collegiate conferences and regional markets that provide scalable access to student-athletes, campus
wellness staff, alumni networks, fans, and broader metropolitan consumer audiences. These
partnerships offer year-round visibility and create opportunities to amplify beef messaging across
both in-person and digital platforms while maximizing the efficiency and reach of Beef Checkoff
investments.

High school athletics outreach will remain an important component of this activity through
partnerships with state athletic associations and related organizations. High school athletes are
actively developing habits and perceptions surrounding nutrition, performance, and wellness that
may carry into adulthood, while high school sports programs also create strong community and family
engagement opportunities.

Research also indicates that student-athletes and their families are highly engaged in protein-related
purchasing and nutrition decisions, with performance, muscle development, and recovery serving as
key motivators. Parents, coaches, athletic trainers, and sports dietitians all influence these decisions,
creating valuable opportunities to reinforce beef as a trusted, nutrient-dense whole-food protein
within environments where nutrition choices are actively being shaped. By reaching both athletes and
the household decision-makers who often purchase and prepare their meals, NEBPI can strengthen
beef’s relevance within everyday purchasing decisions while supporting long-term consumer
confidence and preference.
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Programming may include state championship engagement, nutrition education, recipe and fueling
resources, concession promotions, and leadership conference participation to reinforce beef’s role in
strength, wellness, and performance among younger consumers and their families.

These partnerships create opportunities to engage not only athletes, but also parents, coaches,
wellness professionals, registered dietitians, and other trusted influencers who help shape nutrition
perceptions and household food purchasing decisions. By integrating beef messaging into spaces
where performance-nutrition and food choices are actively being discussed. NEBPI strengthens
consumer confidence, reinforces beef’s value as a nutrient-dense whole-food protein, and increases
its relevance within everyday purchasing and meal preparation decisions. Through repeated
engagement across trusted athletic settings, these partnerships help build long-term preference for
beef among Northeast consumers.

ALIGNING WITH ATHLETICS TO CAPITALIZE ON THE MULTIPLE ADVANTAGES OF BEEF

Positioning beef as a trusted, science-based performance protein in active lifestyles.

REACHING INFLUENTIAL ATHLETIC AUDIENCES

A HIGHLY ENGAGED ENVIRONMENT

’
‘ <
® ® Athletics is a place where consumers actively I?.’ ﬁ = é‘ Pr%% ﬁ
. [ ] . seek information about nutrition, strength, ’ ‘
. recovery, and performance. Coaches & Campus RDs & Families & Communities &
Student-Athletes Trainers Wellness Staff Fans Households

OUR APPROACH: LONG-TERM, MULTI-TOUCHPOINT ENGAGEMENT

Moving beyond one-time visibility to build trust and reinforce messaging over time.

PROGRAM TACTICS

E E 2 . E
& EE P QA
Athlete Fueling Nutrition Education Campus Dining Digital Storytelling Farm Tours & In-Venue & Social
Station Engagement & Performance & Culinary & Wellness Immersive Media Activations
Create high-impact Resources Experiences Content Experiences
touchpoints that Deliver science-based Integrate beef Amplify authentic Connect athletes and Drive visibility and
showcase beef as a education and tools solutions through athlete stories and staff to beef producers engagement through
performance and to support training, campus dining nutrition content and modern beef game-day, in-venue,
recovery protein. recovery, and overall collaborations and across digital production through and social media
wellness. culinary events. platforms. hands-on experiences. opportunities.
—
COLLEGIATE ATHLETICS OUTREACH ‘HIGH SCHOOL ATHLETICS OUTREACH
Expand partnerships across collegiate conferences and e®e Partner with state athletic associations to engage young athletes,
] Northeast markets to reach student-athletes, campus families, and ities through ionships, nutrition
wellness staff, alumni networks, fans, and metropolitan ... education, recipe and fueling resources, concession promotions,
¥ d imizing reach and effici and leadership conferences.
) DRIVING POSITIVE IMPACT
Build Trust Increase Engagement Strengthen Confidence Drive Long-Term Impact
Position beef as a * 8% Reach athletes, staff, * Reinforce beef's rle in = Build relevance, increase
credible, science-based families, and fans through performance, recovery, pasitive sentiment, and suppert
performance protein. trusted environments. and overall wellness. beef demand over time.
@ Trusted partnerships. Relevant experiences. Stronger perf: Greater d. d. i —_—

Addresses Opportunity/Constraint #
3

Timeline and Expected Results (outputs/outcomes)

By September 2027, NEBPI will strengthen consumer confidence and positive perceptions of beef
through strategic athletics partnerships that position beef as a trusted source of performance
nutrition for athletes, coaches, families, and fans throughout the Northeast. Programming efforts will
build upon existing collegiate and high school athletics relationships while cultivating at least one new
athletics partnership to expand the reach of beef messaging within influential youth and active
lifestyle audiences. Through sustained educational outreach, immersive engagement opportunities,
and multi-touchpoint activations targeting student-athletes, coaching staff, team dietitians, athletic
trainers, strength and conditioning professionals, and fans, programming will reinforce beef’s role in
strength, recovery, wellness, and overall performance nutrition.
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Programming may include educational activations, athlete fueling station engagement, nutrition
workshops, culinary experiences, farm tours, digital content, and wellness-focused outreach
opportunities designed to increase understanding of beef’s nutritional value and production story
while strengthening long-term relevance and affinity for beef among Gen Z and Millennial consumers.
NEBPI will also host a minimum of two immersive educational experiences for representatives of
athletics partner programs to further strengthen trusted relationships and amplify positive beef
messaging throughout athletic and wellness-focused communities. Success will be measured through
partnership growth, participant engagement, post-event evaluations, digital and consumer-facing
engagement metrics, and overall amplification of Beef Checkoff messaging across athletics

ecosystems.

National Beef Checkoff Funding as % of Requested Amount (must not exceed a 10% range)

25-35%

Section 3: Detailed Budget Summary

The tables in the following three sections report program budget information from the following funding sources:
e National Beef Checkoff Funding
e Other Funding:

O

O O O O

Definitions

Federation of State Beef Councils (FSBC) Funds

Individual Qualified State Beef Council (QSBC) Funds

Government Funds (e.g., Market Access Program, Foreign Market Development)
Grain/Oilseed Funds (e.g., National Corn Growers Association, American Soybean Association)
Corporate Funds (e.g., tech and pharma companies)

National Beef Checkoff Funding is divided into:

o Direct Costs: Expenses directly associated with executing proposal activities, including
advertising, promotional materials, consulting fees, travel, and other project-specific costs.

¢ Implementation: Expenses that provide the process and infrastructure needed to put a proposal(s)
into action, including overhead allocations and staff compensation (i.e. salaries and benefits).
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FY27 National Beef Checkoff Funding

This table outlines the amount of national Beef Checkoff funds requested.

Proposal

Goal or Market/Region

Direct Costs

Implementation

Total Requested

A

To strengthen consumer confidence in beef
as a trusted, nutritious, and preferred protein

choice among Northeast consumers.

$650,000.00

$350,000.00

$1,000,000.00

Total:

$650,000.00

$350,000.00

$1,000,000.00

Direct Costs & Implementation Comments

Contractors can use this section to explain how Direct Costs and Implementation allocations are justified and supported.
For example, contactors may highlight past project history, their organization’s expertise, or outline experienced program
managers and key staff to show they have the team and structure to deliver the proposed activities successfully.

N/A

B. Other Funding

FY27 Other Funding (Anticipated Contributions - Informational Only)

This table outlines the amount of anticipated contributions from other funding sources. The funding information in
this table is for informational purposes only and demonstrates external collaboration as delineated in the 2026-
2030 Beef Industry Long Range Plan.

Proposal

Goal or Market/Region

Funding Source

Total Anticipated
Contributions

To strengthen consumer confidence in beef as a

A trusted, nutritious, and preferred protein choice QSBC Funds, $206,000.00
Corporate Funds
among Northeast consumers.
Total $206,000.00

Additional Funding & Collaboration Comments

Contractors can use this section to provide additional details about other anticipated contributions. This may include expected
support from third parties—such as other organizations, in-kind contributions, supplies, volunteer time, or consulting services—
along with their estimated value. They may also describe any collaborations with partner organizations and explain how such
partnerships will help support the proposed activities in the AR.

All QSBC Funds are still pending approval from the respective QSBC Board of Directors; Corporate
Funds represented anticipated funds procured through Farm Credit Northeast AgEnhancement

grants.
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Il. Summary of FY26 AR Budgets and Expenses

Prior AR Funding:
o This AR expands upon previously funded program work from last year.

o This AR proposes new program initiatives that are not connected to last year's work.

o As an organization submitting an AR for the first time, we do not have any prior-year budget information to report.

A.National Beef Checkoff Funding

FY26 National Beef Checkoff Funding

This table reports the amount of awarded and expended national Beef Checkoff funding for the FY26
Authorization Request.

AR# 2620-Cl | Oct. 1, 2025 —Jun. 30, 2026

Direct Costs Implementation Total
Funds Awarded $650,000.00 $350,000.00, $1,000,000.00
Actual Expenses $443,165.00 $219,551.00, $662,716.00

B. Other Funding

FY26 Other Funding (Informational Only)

The following table reports the amount of committed and expended Other Funding for the FY26 AR. This
funding information is for informational purposes only and demonstrates external collaboration as
delineated in the 2026-2030 Beef Industry Long Range Plan.

AR# 2620-Cl | Oct. 1, 2025 —Jun. 30, 2026

Funding Source Funds Committed Funds Expended
QSBC Funds $154,000.00 $108,959.94
Corporate Funds $10,000.00 $10,000.00

Additional Funding & Collaboration Comments

Contractors can use this section to provide any additional details about FY26 national Beef Checkoff funds or other funding. This may
include support from third parties—such as other organizations, in-kind contributions, supplies, volunteer time, or consulting
services—along with their estimated value. They may also describe any collaborations with partner organizations and explain how
these partnerships supported this AR.

Corporate Funds represent the investment of Farm Credit Northeast AgEnhancement grant support
across our programs.

21



BEET,
National Beef Checkoff Authorization Request Form

®
Funded by the Beef Checkoff

I1l. Historical Summary of AR Budgets and Expenses

AR Funding History:
o This AR expands upon previously funded program work from the past two years or more.

o This AR proposes new program initiatives that are not connected to program work from two or more years ago.

o Asan organization submitting an AR for the first time, we do not have any historical budget information to report.

A.National Beef Checkoff Funding

Historical Summary of National Beef Checkoff Funding

The following table reports the amount of awarded and expended national Beef Checkoff funding for the FY25,
FY24, and FY23 ARs.

FY25 FY24 FY23
2520-Cl 2420-Ci 2320-Ci
AR Start Date Oct. 1, 2024 Oct. 1, 2023 Oct. 1, 2022
AR End Date! Sep. 30, 2025 Sep. 30, 2024 Sep. 30, 2023
Funds Awarded $900,000.00 $900,000.00 $550,000.00
Actual Expenses? $898,913.00 $892,864.00 $549,520.00

1For multiyear ARs, the "End Date" reflects the date that the AR is scheduled to be completed.
2|f the AR "End Date" has not occurred, actual expenses will be reflective of the following time period: AR Start Date - June 30, 2026.

B. Other Funding

Historical Summary of Other Funding (Informational Only)

The following table reports the amount of Other Funding expenditures for the FY25, FY24, and FY23 ARs. The
funding information in this table is for informational purposes only and demonstrates external collaboration as
delineated in the 2026-2030 Beef Industry Long Range Plan.

R T FY25 FY24 FY23
2520-CI 2420-CI 2320-CI
QSBC Funds $152,000.00 $167,347.00 $227,000.00
Corporate Funds $10,000.00 $10,000.00 $0.00
Total $162,000.00 $177,347.00 $227,000.00

Additional Funding & Collaboration Comments

Contractors may use this section to provide any additional details about historical national Beef Checkoff funds or other funding.
This may include support from third parties—such as other organizations, in-kind contributions, supplies, volunteer time, or
consulting services—along with their estimated value. They may also describe any collaborations with partner organizations and
explain how these partnerships supported these ARs.

Corporate Funds represent the Farm Credit Northeast AgEnhancement grants.
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