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Checking in on the Checkoff

November 30, 2007
This week: WHAT HAS THE CHECKOFF’S PROMOTION PROGRAM AREA DONE FOR ME LATELY?

PROMOTION, as defined in the Beef Promotion & Research Act, means any action, including paid advertising, to advance the image and desirability of beef and beef products with the express intent of improving the competitive position and stimulating sales of beef and beef products in the marketplace.
Introducing New Veal Cuts – The checkoff’s veal Go-to-Market team and Beef Innovations Group are introducing new cuts of veal developed as a result of the Veal Optimization study funded by the beef checkoff in FY07.  These come from the veal square cut chuck and offer foodservice operators a variety of options at lower price points, expanding the reach of veal to casual theme operators versus just the fine-dining segment. For more information about these or other checkoff-funded veal efforts, contact Dean Conklin at dconklin@beef.org or visit www.vealstore.com.

Testing and Cutting New Beef Cuts – In-home use testing of the four new chuck cuts developed through checkoff research – the Delmonico Steak, Denver Cut, Boneless Country-Style Ribs and America’s Beef Roast – is under way now with consumers in Atlanta, Dallas, Chicago and East Bay, Calif. This testing reviews performance of the product in consumer homes, enjoyment of the families’ eating experiences and perceived price value, as well as measuring how often consumers might expect to buy and cook the cuts. In addition, new cutting guides and marketing materials are in development and will be available at www.beefinnovationsgroup.com by mid-December.
Researching More New Product Ideas – In December, the checkoff will begin quantitative research with 700 consumers for 30 new beef product ideas. Each year, the Beef Innovations Group brainstorms more than 100 new-product ideas, eventually presenting consumer focus groups with about half of those to gauge their interest in further development. The list then is pared down and tested with larger consumer groups to help identify the best 20 ideas to pursue. For information about other new-product developments funded by the checkoff, go to www.beefinnovationsgroup.com.
Merchandising Beef – The checkoff’s retail marketing group works directly with retailers to capitalize on proven retail promotions that build consumer demand for beef. In October, the checkoff extended radio promotion support in three cities for Safeway’s Pink Ribbon Campaign to fight breast cancer. The radio promotion helped lift beef sales in Chicago, Los Angeles and San Francisco by 8.7%. To learn more about how retail and merchandising programs funded by the checkoff, visit http://www.beefretail.org/marketingAndmerchandising.aspx.
Culinary Affairs – The checkoff-funded Culinary Center in Chicago has been bustling with activity in recent weeks: developing recipes for the new consumer print ads that will be appearing in magazines beginning in January; testing recipes for new BEEFlexible print ads targeting foodservice operators; working with Tyson Foods chefs on cooking methods for the new cuts from the chuck roll; and developing recipes for the cuts. For checkoff-developed recipes go to http://www.beefitswhatsfordinner.com, and for more information about Culinary Center activities, visit http://www.beefandvealculinary.com/.
Cook-Off Coverage – Regional and national coverage of the checkoff-funded National Beef Cook-Off, which took place in September, continues at record-breaking pace. Recent highlights include: pickups of a recent press release that earned nearly 1.3 million impressions; coverage in the Tampa Tribune for 226,990 impressions; as well as interest and anticipated coverage in Bonnie Churchill Presents; The Frankie Boyer Radio Show; Cincinnati Enquirer; New Orleans Times-Picayune; Repository; First for Women; and Calf News. Total impressions to date are near 98 million. For more information, go to www.beefcookoff.org.
*If you would like to be added or deleted from the distribution list for “Checking in on the Checkoff,” please send a quick note to Diane at dhenderson@beefboard.org.
