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Checking in on the Checkoff

November 27, 2007
This week: WHAT HAS THE CHECKOFF’S PRODUCER COMMUNICATIONS PROGRAM AREA DONE FOR ME LATELY?

PRODUCER COMMUNICATIONS means expenditures to communicate about checkoff programs – in the areas of promotion, research, consumer information, industry information and foreign marketing – to producers who pay for them. This includes production of a Beef Board Annual Report and other program updates to producers, trade media press releases, participation in agricultural trade shows, and management of a semi-annual producer attitude survey.
New Executive Director – The Producer Communications team at the Cattlemen’s Beef Board recently welcomed a new executive director of communications. Formerly vice president of information for the U.S. Meat Export Federation, Lynn Heinze began in his new position on Nov. 12, as the checkoff Board transitions management of national producer communications from a contracted effort to a CBB staff responsibility. In all, Heinze has more than 35 years of experience as a writer, photographer, editor, broadcaster and public-relations professional. To view a press release regarding this and other checkoff releases, visit: http://www.beefboard.org/PressReleases.aspx.
Getting out the Word – The CBB’s trade media efforts are ramping up. During the last month, farm broadcasters have accessed checkoff information for use on radio stations and/or networks more than 100 times. Three dairy/beef checkoff specific articles have been placed with dairy publications for use in December; the communications team has fielded numerous media requests via email and telephone, arranged for interviews, and much more. Watch and listen for expanded editorial and audio coverage, video news releases, tradeshow participation and news releases, or review some recent coverage at http://www.cattlenetwork.com/content.asp?contentid=171530 or 

http://cattletoday.com/archive/2007/November/CT1268.shtml
Taking to the Airwaves – As part of continued trade media efforts, CBB Chairman Ken Stielow joined Lynn Heinze, CBB executive director of communications and CBB Trade Media Manager Melissa Slagle, in Kansas City recently to help tell the beef checkoff story at the 2007 National Association of Farm Broadcasting convention and trade show. The “Trade Talk” exhibit brings together dedicated farm broadcasters, networks and companies dedicated to serving the agricultural community across the United States. More than 30 beef checkoff interviews were conducted with leading broadcasters, including a segment with RFD-TV’s “This Week in Agribusiness.” The checkoff also sponsored the beef carving station in the trade show, and a lunch for broadcasters. Click here for a sample interview transcript:  http://www.mfrn.com/index_files/Page1160.htm. 
Producer Attitude Survey – Efforts are under way to prepare questions for the upcoming checkoff-funded Producer Attitude Survey, which is fielded by the market-research firm of Aspen Media & Market Research of Boulder, Colo. The purpose of the survey is to query beef producers and importers who pay the checkoff for their opinions about how their money is invested and managed. Results of the survey – completed in December/January and June/July each year – are used in measuring results of producer communications efforts and adjusting message priorities. For highlights from the July 2007 survey, go to: http://www.beefboard.org/NEWSSurveyMajorityOfProducersSeeValueInBeefCheckoffProgram31779.aspx.
Checking in on the Checkoff – It has been about 10 weeks since the first installment of this weekly “Checking in on the Checkoff” was issued through the producer communications team, and the distribution list is growing steadily on a request basis. We appreciate any feedback that you have regarding contents, usefulness, or other suggestions for improvement. If you have comments or would like to be added to or deleted from the distribution list for “Checking in on the Checkoff,” please send a quick note to Diane at dhenderson@beefboard.org.
