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TOPIC #7
DON’T OVERLOOK STATE FEDERATION ROLE IN BEEF CHECKOFF
With Larry Jones, Kansas producer and chairman, State Federation of Beef Council 
ANNCR:     When it was instituted in 1986, the Beef Checkoff Program created a new entity – the Cattlemen’s Beef Board.  Volunteers on this board administer the program, under the oversight of the U.S. Department of Agriculture.
But there were many state beef councils already in existence, and they would play a huge role under the new system.  And through the Federation of State Beef Councils, they have a major say in the checkoff program.

Larry Jones, a third generation Kansas beef producer, is chairman of the Federation Division of the National Cattlemen’s Beef Association.  He says the Federation and the Beef Board share a common goal.

JONES:   “The goals have been the same for a long time and that’s to increase beef consumption by the consumer and we want to be sure and provide them with a safe product they have no doubts in.”
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Outcue: "...have no doubts in."
ANNCR:     Jones says that although the NCBA has two divisions, they are kept separate.
JONES:    “The policy division deals with government—the federation deals with consumers. We’re the ones that do product research, develop new products, do food safety research and promotion.”  
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Outcue: "...research and promotion."
ANNCR:    State beef councils are front and center when it comes to the checkoff collection system.
JONES:    “The State Beef Councils collect the $1 and automatically forward 50 cents to the beef board and they retain 50 cents for usage in their state. It’s a symbiotic relationship – everyone knows what everyone else is doing and we all have to get along.”
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Outcue: "...all have to get along."
ANNCR:    Jones says many programs funded by the checkoff throughout its history have made an impact, but it’s always been first things first.
JONES:   “Foremost in our minds is food safety. We want to make sure our consumer can walk into any store, any place and feel absolutely sure they’re buying the safest product in the world. That’s always Number 1. Number 2 is to develop new and friendly consumer products—we always have research going on for new products. They rolled out a few experimental products at the national convention that were very exciting, to use in the fast food business. Those things are ongoing, all the time, and those are the type of goals we try to do every year.”
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Outcue: "...do every year."
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The Beef Checkoff Program is administered by the Cattlemen’s Beef Board, with oversight provided by the U.S. Department of Agriculture. For more information, visit www.beefboard.org.  
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