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TOPIC #2
EARLY CHECKOFF GOAL: TO BUILD DEMAND AND PROFITS
With Jo Ann Smith, first chairman, Cattlemen’s Beef Board (1986-1988).
ANNCR:  Florida cattlewoman Jo Ann Smith, first chairman of the Cattlemen’s Beef Board, believed with her industry colleagues that promotion helped lead the way to profits. One of their strongest and earliest goals was to get the beef message to consumers continually--a critical job for any successful business.   

SMITH:    “Advertising is a part of business today and if you don’t care enough about your product to say al the good things about it, then no one else is going to. So what it has done is give us a vehicle to the consumer to compete against other proteins, whatever they may be, and say, ‘Hey, beef goes into a healthy diet. Fit it in, here’s how and here’s why.” 

Cut #1
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Outcue: "...and here’s why."
ANNCR:   Smith says one of the positives about the checkoff has been that it has brought producers together.

SMITH:    “It makes a difference that we’re finally out there, all pulling for an ultimate goal. That was my goal—to have enough money to really pull together as an industry to a get a message out and keep getting it out, because we have a new consumer every day.” 
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Outcue: "...a new consumer every day."
ANNCR:     Producers who helped frame the 1986 checkoff and producers who approved it can all take pride in what they’ve accomplished.  
SMITH:     “As I look at it today, the thing I’m most proud of is that my fellow cattlemen and ranchers are making money. And consumer demand is rising and that in itself is a moment to be cherished.” 
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Outcue: "...moment to be cherished."
ANNCR:    Through the years, a lot of hard work by producers has helped re-fortify consumers’ demand for beef and part of this success story can be attributed to checkoff investments.  

SMITH:    “The beef checkoff is important in my opinion because if we don’t have it, then we could very well, with all the modernization of products and the bajillion products we have now in the market and at retail, once again find ourselves in second place. We don’t want that. The consumer wants our product and as we look forward about what we can do with checkoff dollars, we need to think that we are responsible for making operations like this one stay in business and say, ‘Hey, the checkoff funded part of that success.’” 
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Outcue: "...funded part of that success."
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