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TOPIC #12
BEEF EXPORT EFFORTS GET A BOOST FROM THE CHECKOFF PROGRAM
With Phil Seng, president and CEO, U.S. Meat Export Federation. 
ANNCR:   Beef exports haven’t always been of a market of interest for U.S. beef producers.  That changed, partially as a result of the initiation of the Beef Checkoff Program 20 years ago. Phil Seng is the president and CEO of the U.S. Meat Export Federation. He says the checkoff has played a key role in expanding beef exports.  
SENG:   “The checkoff was instrumental in the real launch of our product internationally. Up until 1985, of course, we were dealing primarily with the Japanese market, or 90 percent of our exports were going to the Japan and so the precious little money we had at the MEF at that time was developing the Japanese market. With the checkoff, we’ve been able to diversify and go into other markets—I think with the checkoff you can see that the work done in these other markets has been phenomenal. When you look at growth in Mexico, in Korea—this has all been done with checkoff dollars partnered with USDA dollars so the checkoff has been a real catalyst for us to be diversified in other markets as well. When the markets closed in 2003, we were in 133 countries, which is quite a success story if you take a look at that.” 
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Outcue: "...if you take a look at that."
ANNCR:   Keeping an eye on what products can be most successfully marketed globally has been of benefit to the U.S. industry.

SENG:   “One of the things we’ve been able to do, and more successfully than our competitors, is we’re able to sell different cuts. So it might be livers to Egypt or livers into Russia or tongues to Japan. Outside or round cuts to Mexico, so what you see is that the world’s a mosaic for U.S. meat and what we do to put in different cuts, going to different markets, I think that’s been a real part of our success.” 

Cut #2
:25

Outcue: "...been our real success."
ANNCR:     Seng says quality is also a great selling point for U.S. beef.

SENG:   “We have an advantage—a lot of the trade and a lot of the consumers remember our product and how the quality of our product. A lot of the trade knows that we’re where they made the most margins. And it’s the most consistent product sold around the world today. We feel those attributes and a lot of the work that has been done will be a good predicate for us to go forward.” 
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Outcue: "...for us to go forward."
ANNCR:   Producers paying the checkoff should take a close look at what the programs have done, Seng says.

SENG:  “It’s a tremendous track record and I think people need to pause and take a look at what they’ve accomplished once in awhile.”  
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Outcue: "...once in awhile.” 
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The U.S. Meat Export Federation operates under contract to the Cattlemen’s Beef Board for export programs.  The checkoff is administered by the Beef Board, with oversight provided by the U.S. Department of Agriculture. For more information visit www.beefboard.org  
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