Beef producers can’t be everywhere
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“I see the beef checkoff as our industry’s watchdog,” says O.D. Cope. “Checkoft dollars
help educate consumers about beef nutrition, food safety and our industry’s humane
treatment of animals. The checkoff safeguards beef’s reputation on a daily basis.

“It’s particularly valuable in monitoring issues and responding with timely, factual and
science-based information,” Cope says. “Consumers are exposed daily to information
around beef safety and animal welfare. We need to make sure they have all the facts.

“The checkoff promotes our products and defends our industry in a way that individual
producers can’t. I can’t run my ranch and also speak to all the issues facing our industry.

0.D. Cope The beef checkoff does that for me.”

Cow-calf producer . . . .
Aurora, Mo. By investing in the beef checkoff, producers like O.D. were responsible for a total of

4 billion positive beef industry media messages read or heard during 2009.

My beef checkoff — collectively raising your voice.

FLAT IRON STEAK WITH PEANUT SAUCE



