FOOD FIGHT Messages
Myths about beef production are everywhere. These myths impact what we do for a living. It’s time we fight back. 

It’s the same tired myths repeated over and over by various groups, journalists, book authors, and now even TV writers and Hollywood producers. 
· They want Americans to think that we’re all mindless corporations, that we don’t care about our consumers and we don’t want our consumers to see how we raise our animals. 
The most vocal folks in the current food debate have no idea what it’s like to be a farmer or rancher and they are contributing to America’s increasing confusion about how we raise their food. 
· Less than 1 percent of us work in agriculture, and the average American is more than three generations removed from farming.
“Food Fight” is a five-day campaign for the future of the industry. It’s about having a voice in the debate, putting a face on the industry. 

· The checkoff-funded issues management program is bringing national staff, state beef council and affiliate staff and individual farmers and ranchers together behind this cause. 
· We have to work together and stick up for our industry. We do that by encouraging consumers to learn more about us and what we do for a living. To get the real story from the folks on the frontlines of food production. 
We want consumers to take a minute this holiday to give thanks for the food on their plates. And help them see that those meals at the center of their celebrations, start on one of the many farms and ranches across the country. 
· It’s as simple as forwarding an e-mail and sending a letter. Placing a small ad or printing business cards. Even just changing your e-mail signature. 

· These are a few of the easy steps you can take to join in the fight thanks to the tools and coordination provided by The Beef Checkoff. 

· Contact your state beef council or cattlemen’s association or visit MyBeefCheckoff.org to learn more about what you can do. 
· Producers can’t be everywhere, but with help from The Beef Checkoff, you can make your voice heard. 
THE CRITICS SAY…

“When I was visiting feed lots, I would tell stories at the dinner table. Do you know where these burgers come from and what they feed the animals? And what happens to them on the feed lot? As I told these stories, [my son] kind of lost his taste for junk food, without my ever having to forbid it. …The more information the kids have, the more stories we can tell them about where our food comes from, the better choices they’ll make.”
– Michael Pollan, author of “Omnivore’s Dilemma” and the new “Omnivore’s Dilemma for Kids” on ABC’s “Good Morning America,” Oct. 23, 2009

“I challenge you to go to the kind of farm that produces the meat served in restaurants and sold in supermarkets. And what does that mean if we can’t find out? What does it mean that there’s an entire industry set up asking for our money, asking us to put their products in our mouths, asking us to feed it to our children – that will not let us see how it is produced.”

– Jonathan Safran Foer, author of the new book “Eating Animals” on the “Ellen DeGeneres Show,” Nov. 4, 2009
“In ‘Food, Inc.,’ filmmaker Robert Kenner lifts the veil on our nation’s food industry, exposing the highly mechanized underbelly that has been hidden from the American consumer. ‘Food, Inc.’ reveals surprising – and often shocking truths – about what we eat, how it’s produced and who we have become as a nation.”
– Promotional description of “Food, Inc.” documentary, 
released on DVD Nov. 4, 2009

“Though we might still like to imagine our food being raised by Old MacDonald, chances are your burger or your sausage came from what are called concentrated-animal feeding operations (CAFOs), which are every bit as industrial as they sound. Work in a CAFO is monotonous and soul-killing....”

– Bryan Walsh for TIME, 
“Getting real about the high price of cheap food,” Aug. 21, 2009

