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Review 2010

Key Objective 2010:

Continue to build on our 
success in the 
supermarket channel 
with new programs and 
promotions that give 
home cooks more 
reasons to make veal at 
home and to make veal a 
part of the annual 
retailerôs calendar.



Review 2010

Retail Strategy

Focus on holiday/eating occasions

Å January Healthy Lifestyle promotion

Å Summer Grilling Recipe promotion

Å Italian Eating/ Columbus Day

Continued consumer awareness

Å Media

Å Website refresh

Å Recipes

Å Consumer promotions

Strategic partnerships

Å Retail

Å Product



Results 2010

Program Dates: Jan 13 ïMar 13

Objective: Position veal to 

home cooks as a healthy 

center of the plate 

protein choice, 

capitalizing on the post 

holiday/diet time period.

Healthy Eating Integrated Marketing Campaign



Results 2010

Media

Å Advertising on Rachel 

Ray TV show

Å Advertising on websites  

Å Total TV & Web 

impressions 4.6+ million

Healthy Eating Integrated Marketing Campaign

http://heddalettuce.com/wp-content/uploads/2009/03/rachel-ray-strike_l.jpg


Results 2010

Corner Recipe Label

ÅPromote Healthy 

Veal Recipes

ÅLow Calorie and ready 

in 30 minutes

ÅPromote Recipe 

Contest

Healthy Eating Integrated Marketing Campaign



Results 2010

Retailer Support

Å14 retailers 

Å1,648 stores

ÅLinks on retail 

websites

ÅAd features

Brand Partnership

ÅColavita featured 

again

Healthy Eating Integrated Marketing Campaign

http://www.hannaford.com/home.shtml
http://www.google.com/imgres?imgurl=http://www.frugalcouponliving.com/wp-content/uploads/2009/11/Pathmark-Logo1.jpg&imgrefurl=http://www.frugalcouponliving.com/category/pathmark/&h=216&w=327&sz=10&tbnid=OFWinKsS-LHIaM:&tbnh=78&tbnw=118&prev=/images?q=pathmark+logo&hl=en&usg=__JR8jTs-QSPb2lZfPe-tbEEmDtbo=&ei=E-IWS8fXCY6ylAeG__jPBQ&sa=X&oi=image_result&resnum=1&ct=image&ved=0CAcQ9QEwAA
http://www.google.com/imgres?imgurl=http://www.frugalcouponliving.com/wp-content/uploads/2009/10/stop-and-shop-logo.jpg&imgrefurl=http://www.frugalcouponliving.com/category/stop-and-shop/&h=217&w=300&sz=11&tbnid=rJdFyaLzF9ddeM:&tbnh=84&tbnw=116&prev=/images?q=stop+and+shop+logo&hl=en&usg=__Nz-TZm6hj02oTR8P6pJCjsXNfvM=&ei=MOIWS8yHL4_RlAeBtZnBBQ&sa=X&oi=image_result&resnum=5&ct=image&ved=0CBgQ9QEwBA
http://www.kingkullen.com/default.asp
http://www.apfreshonline.com/default.asp


2010 Results

E-Newsletter and PR

Å Numerous websites 

picked up the 

sweepstakes

Å E-newsletter to 13,000+ 

consumers including 

Colavita Rebate

Å Veal Made Easy 

Website 17,000+ 

pageviews

Healthy Eating Integrated Marketing Campaign



The recipes were judged by a team at the NCBA Culinary Center based 

on three criteria:

- Taste

- Creativity

- Ease of Preparation

Winner: Jasmin Baron, Crispy Sesame Veal with Asian Butter Sauce 

Finalists:

Å Janice Elder, Gremola Love Veal 

Å Barbara Estabrook, Veal Italiano Over Spaghetti Sauce

Å Alfred Lester, Grilled Veal Chop with Fresh Herb Chutney 

Å Ken Kimpe, Veal Katsu with Pnozu Sauce

These new recipes and photos are available for use

Contest Results



2010 Results

Recipe Contest

Å Winner Jasmin Baron receives 

$500 in gift cards at Wegmans, 

Geneseo, NY (Pictured here with 

Veal Producer Jurian Bartelse 

and Carol Gillis, Director of the 

NY Beef Industry Council)

Å Winning Recipe: Crispy Sesame 

Veal with Asian Butter Sauce

(reviewed with 4 finalists by 

NCBA Culinary team)

Å Over 325 entries

Healthy Eating Integrated Marketing Campaign



2010 Results

Summer Grilling

Communicate to home 

grill masters and retailers 

the value and versatility of 

veal



Summer Grilling

2010 Results

Retailer Support

Å13 retailers

Å1,952+ stores

Å New recipe labels

Å Links on retail 

websites

Brand Partnership

ÅColavita featured 

again on recipe label 

http://www.topsmarkets.com/
http://www.stopandshop.com/


Website Refresh:

Valentineôs Day

Motherôs Day

Summer Grilling: 

Memorial Day

Fatherôs Day

4th of July

Labor Day

2010 Results


