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New Website
• Objective: To create a food service website targeted toward industry 

professionals that will promote veal as a great menu choice for both 

casual and fine dining.

• Strategy: Focus on “what matters most” to the menu decision makers 

and provide an easy to navigate website full of valuable information 

from recipes to nutrition, cutting information and ways to make veal 

profitable in today’s economy.

• Key Elements:

• Data base driven recipe finder by cut, dish, cuisine

• Over 115 recipes with more to come

• Veal 101 for complete information from A to Veal to Z

• Nutritional information

• News/Event

• Chefs Corner

• Links section



VealFoodservice.com

New Website Launched July 2nd



Restaurants

New Chains Adding Veal (Year to Date)

Buca di Beppo – 84 Units

Carrabba’s – 250 Units

Flemings – 60 Units

Il Fornaio – 22 Units

Maggiano’s – 45 Units

Marcella’s – 6 Units

Macaroni Grill – 200 Units

The Palm Restaurant – 24 Units

Vic and Angelo’s – 6 Units



New Veal Menu Items Added

Bucca di Beppo – Veal Saltimbocca

Carrabba’s – Frenched Veal Chops

– Osso Buco

– Veal Cutlet Strips

Flemings – Tuscan Veal Chop

II Fornaio – Braised Veal and Pasta (LTO)

Marcella’s – Braised meatball appetizer

– Veal Saltimboca 

Macaroni Grill – 10 oz Free Raised Veal Chop 

The Palm Restaurant – Veal Slider

Vic and Angelo’s – 16 oz Veal Chop plus five 

additional veal items on the menu

Restaurant



2010 Events

2010 NAMP Meat Buyers Guide 

Re-Launch Event

March 2010

Chicago, Illinois

Veal Products donated by 

Nagle Veal and Quality Meats



2010 Events

NAMP/Center of the Plate 

Conference

Texas A&M University

May 4 – 6, 2010

Partnership with Texas Beef Council

Veal Products provided by Strauss Brands 

and Nagle Veal and Quality Meats

• Over 35 foodservice industry professionals 

in attendance

• 4 Chain Executives in attendance



2010 Events

2010 Southwest Foodservice Expo

Sponsored by Texas Restaurant Association

June 24 - 26, 2010

Houston, Texas

Partnership with Texas Beef Council

Veal Products donated by Nagle Veal and Quality Meats

• 6.72% increase in Total Registration with a total of 18,705

• 9.58% increase in Number of Attendees (Total Registration 

less Exhibitor personnel)



2010 Events

2010 Southwest Foodservice Expo Trade Show Moment

“AIR with FLAVOR”



Objective: Increase menu listings of veal at casual and 

fine dining establishments

Strategy: Work with industry menu decision makers and 

influencers to secure new menu items and 

communicate the value and versatility of veal

Tactics: Partnerships

Promotion of new website VealFoodService.com

New menu suggestions and recipes

2011 Plans



Partnerships 

Partnerships For Foodservice and Retail

• Ste Michelle Wine Estates Company over 

view  

• Brands most applicable for promotions

• Examples of past promotions & 

presentations



Ste. Michelle Wine Estates is a collection of  

distinctive wine estates, each allowed to 

explore to the fullest extent the unique 

growing conditions and individual 

winemaking practices that give the wines 

from these estates their extraordinary 

character. 

Stag’s Leap 

Wine Cellars

Northstar

Chateau Ste. 

Michelle

Spring Valley 

Vineyards

Columbia 

Crest

Antinori

Col SolareErath

Champagne 
Nicolas 
Feuillatte

Villa Maria

New Zealand





In-Store Promotion Execution



Example of past promotion




