JOINT VEAL COMMITTEE MEETING

2009 Cattle Industry Summer Conference
Denver, CO
Friday, July 17, 2009
Ray Krones, Chairman

Jerry King, Vice Chairman

AGENDA

Meeting Purpose:
Review FY 2009 Mid Year Evaluation Report and Review Veal Marketing and Communications Strategy and Tactics; review Proposed Veal Industry Long Range Plan(2010-2013);  review FY 2010 Veal Marketing and Communications; receive program updates from State Beef Councils.
Friday, July 17
9:30 a.m. – 11:00 a.m. Joint Global Consumer Marketing Group Meeting

Bottle water and soft drinks provided by Advance Food Company

Joint Veal Committee Meeting
12:00-4:00 p.m.

1. Welcome/Introductions/Approval of Minutes – Ray Krones
2. FY 2009 Mid Year Evaluation Report 

3. FY 2009 Veal Go to Market Strategy Updates

a. Retail Marketing Initiative – Chris Marcocci and Tom Houlton
b. Foodservice Marketing – Tom Houlton 
c. Veal Issues Management – Beth Anne Mumford and Chip Lines-Burgess

d. Veal Quality Assurance – Beth Anne Mumford and Chip Lines-Burgess 
Break:

4. Review FY 2010 Recommended Veal Marketing and Communications AR

5. Review Proposed Veal Industry Long Range Planning(2010-2013)

6. State Beef Council Updates – SBC Staff

7. Other Items

8. Adjourn

Committee Objective:

The Joint Veal Committee is a beef industry Checkoff Committee representing the representing the National Cattlemen’s Beef Association Federation of State Beef Councils Division, the Cattlemen’s Beef Promotion and Research Board and qualifying veal packer/processor investors.  It’s primary focus is to help build consumer demand for veal through a integrated Veal Go to Market Strategy including retail and foodservice channel marketing, veal issues management and veal quality assurance programs with veal industry partners including state beef councils, veal packer/processors, retailers, foodservice operators, industry thought leaders and the media. 
